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PROJELER

e TUBITAK 1071 Coklu Isbirligi Destek Programlari kapsaminda PRIMA
(2023), “Medacornet: Mese Palamutlarinin Geleneksel Bir Akdeniz Siiper
Gidasi1 Olarak Geri Kazanilmas1” (123N065) arastirmaci

e AB Erasmus+ KA2: Cooperation for innovation and the exchange of good
practices - Knowledge alliances (2021), “European Engineering Learning
Innovation and Science Alliance- EELISA" Education Management and
Accreditation" (WP3 is paketi) arastirmaci

e AB Horizon 2020: EELISA INNOvation and COmmon REsearch strategy-
EELISA innoCORE (2021) "Reinforcing cooperation in R& I with other
sectors, especially academia business cooperation" (WP6 is paketi)
arastirmaci

e GCRF Networking Grants - Round 7 (2021), “Strengthening housing
resilience in Turkey: sustainable strategies for seismic retrofitting decisions”,
arastirmaci

e AB Erasmus+ KA203: Strategic Partnerships for Higher Education (2020),
“STEM Valorisation Training Programme” ITU (yiiriitiicii kurum) proje
ortagi, (Bayazit, Z.E. ve Yurttas, A. ile birlikte)

e AB Erasmus+ KA2: Cooperation for innovation and the exchange of good
practices - Knowledge alliances (2020), “Women Enrepreneurs in Regional
Inclusive Entrepreneurial Ecosystems- WeRIn” ITU proje ortagi (Bayazit,
Z.E., Tas, O. ve Yurttas, A. ile birlikte)

e AB Erasmus+ KA2: Cooperation for innovation and the exchange of good
practices - Knowledge alliances (2020), “SME Cluster Growth” ITU proje
ortagi (Bayazit, Z.E., Demirel, H. ve Yurttas, A. ile birlikte)

e AB Erasmus+ KA2: Cooperation for innovation and the exchange of good
practices - Knowledge alliances (2019), “Boundary Spanners Development
Programme” ITU proje ortagi (Bayazit, Z.E. ve Yurttas, A. ile birlikte)

e AB Erasmus+ KA203: Strategic Partnerships for Higher Education (2018),
“Immersive Business and Engineering English in Virtual Reality: A Tool for
the Sustainable Mobility of the Skilled Workforce in the EU (I-BEE-VR)”, proje
degerlendiricisi

e TUBITAK 1601 Universitelerde Girisimcilik Sertifika Programi
Olusturulmasi ve Yiiriitiilmesi (2015), "ITU Girisimcilik ve Inovasyon
Sertifika Programi" (4130032 numarali proje) (Yuritici - Tas, O., Tuncalp,
D., Bayazit, Z.E. ve Yildirim, N. ile birlikte)

e ITU Bilimsel Arastirma Projesi ,“Saglik sektériinde hasta deneyimi ile
hasta katilimi1 (engagement) arasindaki iliskinin analiz edilmesine yonelik
bir calisma” (2019), (Ozcelik, A.B. doktora tezi projesi)

e ITU Bilimsel Arastirma Projesi, “Mobil Numara Tasima Yolu ile Operator
Degistirme Davranislarinin Analizi” (2016), (Senel, M. yiiksek lisans
projesi)

e ITU Bilimsel Arastirma Projesi, “Ulke Mensei Etkisinin Tiiketici Satin alma
Niyetine Etkisi” (2013), (Coskun, M. yiiksek lisans projesi)

e ITU Déner Sermaye Projesi, “Bimpas Dagitim Kanal1 Uyelerinin Firma ile
Iliskileri: Tatmin ve Beklentilerin Ol¢iimii” (2006), (Uray, N. (yiiriitiicii) ve
Ulubasoglu, G. ile birlikte)

e LC Waikiki, Tema Magazacilik Ozel Projesi, “Magaza Yeri Degerlendirme
(“Evaluation of Retail Store Location”) (2006), (proje es yuritiiclisi - Topcu,
Y.1 ile birlikte)
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ITU Arastirma Fonu Projesi “Tiirk, Alman ve Amerikan Reklamlarinin

Tipolojisi: Kiiltiirleraras1 Bir Karsilastirma” (2002), (proje yiritiiclisi -
Uray, N., Ataman, B., Karaosmanoglu, E. ve Elmadag, A.B. ile birlikte)

ITU Arastirma Fonu Projesi “AT Pazarinda Hazir Giyim Firmalarinin

Uyguladiklar: Pazarlama Stratejileri ve Giimriik Birligi’nin Etkisi” (2000),
(Sezgin, S. (yuritiici) ve Uray, N. ile birlikte)

ITU Déner Sermaye Projesi “Pepsi Cola Tat Testi” (1997), (Sezgin, S.

(yiiriitiicii), Ulengin F., Levent H., Kiiskii F., Ercek M. ile birlikte)

ITU Doner Sermaye Projesi “Pepsi Cola Tat Testi” (1996), (Sezgin, S.

(yiiriitiicii), Ulengin F., Uray N., Levent H., Arikanli M., Ercek M. ile birlikte)

IDARI GOREVLER

ITU vakfi Miitevelli Heyeti Uyesi (2022- )
Isletme (YL ve Doktora) Programi Yiiriitme Komisyonu Uyesi (2020- )
Yoneticiler icin isletme (Executive MBA) Programi Yiiriitme Komisyonu

Uyesi (2020-2023)

ITU 250.Y1l Etkinlikleri icra Komitesi Uyesi (2021-2022)

ITU-KKTC Yoénetim Kurulu Uyesi (2018-2022)

ITU GINOVA (Girisimcilik ve inovasyon) Uygulama ve Arastirma Merkezi
Miudiirid (2014-2022)

ITU Vakf1 Dergisi Yayin Kurulu Uyesi (2016-2022)

ITU Girisimci ve Yenilikci Universite Endeksi Calisma Komisyonu Uyesi
(2016-2021)

Tiirkiye Pazarlama Dernegi Yénetim Kurulu Uyesi (2017-2021)

Yiiksek Ogretim Kalite Kurulu (YOKAK) Dis Degerlendirme Kurulu Uyesi
(2017-2020)

ITU Miihendislik Mimarlik Egitimi Miikemmeliyet Merkezi Danigmanlar
Kurulu Uyesi (2018-2020)

ITU Kalite Kurulu Uyesi (2017-2019)

iTU Sosyal Bilimler Enstitiisii Miidiirii (2012-2018)

iTU Senato ve YK Uyesi (2012-2018)

ITU Lisansiistii Egitimi Senato Komisyonu Uyesi (2012-2018)

ITU Uluslararas: Bilimsel ve Sanatsal Yayinlari Tesvik Programi Odiil
Komisyonu Uyesi (2015-2018)

ITU Bilim Miihendislik ve Teknolojide Kadin Arastirmalari ve
Uygulamalari Merkezi (BMT-KAUM) Yénetim Kurulu Uyesi (2013-2017)
iTU Kamu Konutlar1 Esaslarini Giincelleme Komisyonu Uyesi (2016)

ITU Bilimsel Arastirma Projeleri Komisyonu Uyesi (2012-2016)

Kurumsal Kimlik ve Logolu Uriinler Komisyonu Uyesi (2014-2016)
Kantin, Kafeteryalar ve Yemek Yeme Yerleri Denetleme Komisyonu Uyesi
(2010-2012; 2014-2016)

ITU Lisans Egitimi Senato Komisyonu Uyesi (2012-2014)

ITU Sosyal Bilimler Enstitiisii Miidiir Yardimcisi (2010-2012)

Yéneticiler icin Isletme (Executive MBA) Programi Yiiriitme Komisyonu
Uyesi (2010-2012)

Isletme Tezsiz Yiiksek Lisans Programi Yiiriitiiciisii (2008-2012)

Isletme Fakiiltesi Yatay Gecis ve Intibak Komisyonu Yiiriitiiciisii (2006-
2010)

Isletme Fakiiltesi Ogrenci Degisim Komisyonu Uyesi (2006-2010)



Isletme ve Teknoloji Yénetimi Programi Yiiriitme Komisyonu Uyesi (2003-
20009)

isletme Miihendisligi Yiiksek Lisans Programi Yiiriitme Komisyonu Uyesi
(2002-2008)

Isletme Miih. Béliimii ABET Mezunlar Komisyonu Uyesi (2002-2003;
2009-2012)

isletme Miih. Béliimii Tanitim Komisyonu Uyesi (2001-2003)
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ULUSLARARASI MAKALELER

Durkaya-Kurtcan, B. ve Burnaz, S. (2023), “Review Helpfulness in Online
Settings: An Analysis of Informational and Emotional Content”,
International Journal of Electronic Marketing and Retailing (IJEMR),
basim asamasinda

Cesmeci, C. ve Burnaz, S. (2022), “How Does Construal Level Affect
Consumers’ Intention to Adopt Product Ratings and Individual Reviews?”,
Business and Management Studies: An International Journal (BMI]J), 10, 4,
1-20.

Haritaoglu, G., Korkmaz, T. ve Burnaz, $. (2022), “A Field Study on
Sensory Cues and Customer Revisit Intention”, Journal of Management,
Marketing and Logistics, 9, 3, 105-114.

Ozcelik, A.B., Varnali, K. ve Burnaz, S. (2021), “A Holistic Framework for
Patient Experience: 5P Model”, International Journal of Pharmaceutical
and Healthcare Marketing (ESCI), 15,4, 516-533

Demiray, M., Burnaz, S. ve Li, D. (2021), “Effects of Institutions on
Entrepreneurs’ Trust and Engagement in Crowdfunding”, Journal of
Electronic Commerce Research, (SSCI), 22, 2, 95-109

Acikgoz, F. ve Burnaz, S (2021), “The Influence of Influencer Marketing on
Youtube Influencers”, International Journal of Internet Marketing and
Advertising, 15, 2, 201-219.

Demirel, S., Burnaz, S. ve Karaosmanoglu, E. (2020), “The Impact of
Framing on Donation Behavior: A Research Agenda”, Journal of
Management, Marketing and Logistics, 7, 2, 91-101.

Coskun, M., Gupta, S. ve Burnaz, S. (2020), “Store Disorderliness Effect:
Shoppers' Competitive Behaviours in a Fast-Fashion Retail Store”,
International Journal of Retail and Distribution Management, 48, 7, 763-

779. (SSCI)

Sahin-Kazazoglu, G. ve Burnaz, S. (2019), “A Qualitative Research On
Perceived Authenticity of Corporate Social Responsibility”, Journal of
Management, Marketing and Logistics, 6, 4, 225-238.

Ozcelik, A.B. ve Burnaz, S. (2019), “Customer Experience Quality
Dimensions in Health Care: Perspectives of Industry Experts”, Journal of
Management, Marketing and Logistics, 6, 2, 62-72.

Demiray, M. ve Burnaz, S. (2019), “Positioning of Crowdfunding
Platforms: Turkey as an Emerging Market Case, Journal of Management,
Marketing and Logistics, 6, 88-94.



Coskun, M., Gupta, S. ve Burnaz, S. (2019), “Human Crowding and Store
Messiness: Drivers of Retail Shopper Confusion and Behavioral
Intentions", Journal of Consumer Behaviour, 18, 4, 313-331. (SSCI)

Demiray, M. ve Burnaz, S. (2019), “Exploring the Impact of Brand
Community Identification on Facebook: Firm-Directed and Self-Directed
Drivers”, Journal of Business Research, 96, 115-124. (SSCI)

Al-Burai, A., Burnaz, S. ve Girisken, Y. (2018), “An Analysis of Voters’
Perception of Visual Advertisements with Respect to Neuro-Marketing
Approach”, Journal of Business, Economics and Finance, 7, 3, 237-258.

Aydin, G. ve Burnaz, S. (2016), “User Attitudes towards Mobile Payment:
A New Purchasing Application from Turkey”, Journal of Euromarketing,

25, 3-4, 115-130.

Aydin, G. ve Burnaz, S. (2016), “Adoption of Mobile Payment Systems: A
Study on Mobile Wallets”, Journal of Business, Economics and Finance, 5,

1, 73-92.

Coskun, M. ve Burnaz, S. (2016), “Exploring the Literal Effect of Country
of Origin for a New Brand: A Conjoint Analysis Approach”, Journal of
International Consumer Marketing, 28, 2, 106-120.

Coskun, M. ve Burnaz, S. (2013), “The Impact of Country of Origin on
Consumers’ Purchasing Intentions”, The Journal of American Business
Review, 2, 1, 238-245.

Marta, J., Singhapakdi, A., Lee, D.J., Burnaz, $., Topcu, Y.I., Atakan, M.G.S.
ve Ozkaracalar, T. (2012), "The Effects of Corporate Ethical Values and
Personal Moral Philosophies on Ethical Intentions in Selling Situations:
Evidence form Turkish, Thai, and American Businesspeople", Journal of
Business Ethics, 106, 2, 229-241. (SSCI)

Burnaz, S. ve Bilgin, P. (2011), “Consumer Evaluations on Brand
Extensions: B2B Brands Extended into B2C Markets”, Journal of Product &
Brand Management, 20, 4, 256-267.

Nacar, R. ve Burnaz, S. (2011), "A Cultural Content Analysis of
Multinational Companies' Websites", Qualitative Marketing Research: An
International Journal, 14, 3, 274-288.

Burnaz, S., Atakan, M.G.S. ve Topcu, Y.I. (2010), “Have Ethical Perceptions
Changed? A Comparative Study on the Ethical Perceptions of Turkish
Faculty Members”, Journal of Academic Ethics, 8, 2: 137-151. (SCOPUS)

Burnaz, S., Atakan, M.G.S., Topcu, Y.I. ve Singhapakdi, A. (2009), “A Cross
Cultural Analysis of Marketing Ethics: The Case of Turkish, Thai, and
American Businesspeople”, Journal of Business Ethics, 90, supp.3, 371-
382. (SSCI)

Atakan M.G.S., Burnaz, S. ve Topcu, Y.I. (2008), An Empirical
Investigation of the Ethical Perceptions of Future Managers with a Special
Emphasis on Gender - Turkish Case, Journal of Business Ethics, October,
82, 3, 573-586. (SSCI)

Atakan, S. ve Burnaz, S. (2007), “Retail Internationalisation: A British
Retailer in Turkey”, European Regional Review, European Retail Digest,

53, 40-43.



e Burnaz, S. ve Topcu, Y.I. (2006), “A Multiple Criteria Decision Making
Approach for the Evaluation of Retail Location”, Journal of Multi-Criteria
Decision Analysis (JMCDA) Special issue on Real World Applications of
MCDA, 14, 67-76.

e Uray, N. ve Burnaz, S. (2003), “An Analysis of the Portrayal of Gender
Roles in Turkish TV Advertisements”, Sex Roles: A Journal of Research, 48,
1A, 77-88. (SSCI)

ULUSAL MAKALELER

e Ayar, B. ve Burnaz, $. (2023), “Tiiketici Davranisinda Zaman Kavrami1”,
Pazarlama ve Pazarlama Arastirmalar:1 Dergisi, 16, 2, 341-380.

e Coskun, M., Keles, E.H. ve Burnaz, §. (2017), “Tiirkiye ve Tiirk Uriinlerine
Yonelik Ulusal Kalip Yargilar Uzerine Bir Arastirma”, Tiiketici ve Tiikketim
Arastirmalari Dergisi (TTAD), 9, 2, 297-316.

o Ozcelik, A.B., Gegez, E.E. ve Burnaz, S. (2017), “Mobil internet, Tiiketici
Materyalizmi ve Alisveris Bagimliligi: Alisveris Motivasyonlarinin
Diizenleyici Etkisi Uzerine Bir Arastirma”, Pazarlama Teorisi ve
Uygulamalari (PATU) Dergisi, 3, 2, 1-20.

e Okan, M. ve Burnaz, S. (2017), ._“Tiiketici Etigi Cercevesinde Korsan
Tiketim: Sosyo-Bilissel Bir Model Onerisi”, ODTU Gelisme Dergisi, 44, 1,

69-93.
e Aydin, G. ve Burnaz, S. (2016), “Mobil Ciizdan Kullanim Niyeti ve Kisisel

Yenilik¢iligin Aracilik Etkisi”, Finans, Politik ve Ekonomik Yorumlar
Dergisi, 53, 611, 71-84.
DIGER

e Burnaz, S. ve Demiray M. (2021) “Kitle Fonlamas1”, IQ Dergisi, Teknopark
istanbul Tiirkiye, 1, 56-60.
e Burnaz, S. ve Demiray M. (2020) “Inovasyona Giden Yol: Kitle
Fonlamasi”, Fortune Tiirkiye, Nisan, 32-33.
e Burnaz, S. ve Ozcelik, A. B. (2019) “Sadece Miisteri mi Deneyim Yasar?
Hasta Deneyimine 5P Yaklasimi”, Harvard Business Review Tiirkiye, Mart,
102-107
e Girisken, Y. ve Burnaz, S. (2017) “Makineler insani Anlar mi1? - Nérobilim
Teknikleri ile Tiiketiciyi Yeniden Kesfetmek”, iTU Vakf1 Dergisi, Ocak-Mart,
75: 62-65.
e GoOksu, C. ve Burnaz, S. (2004) “Success Factors of a Brand Extension”,
ESTIEM (European Students of Industrial Engineering & Management)
Magazine, 26: 19-22.
e Burnaz, S. ve Esgin, N. (2003), “Marka Yayma Yoluyla Pazara Sunulan
Yeni Uriinlerin Tiiketiciler Acisindan Degerlendirilmesi”, Pazarlama
Diinyasi, 17, 5: 23-30.
e Burnaz, S. (2003) “Perakendede Doniisiimiin Temel Tasi: Biiyiik Olgekli
Perakendecilik”, Retail News, Subat-Mart, 42: 36-38.
e Sezgin S., Uray, N. ve Burnaz, S. (1995), “Hedef Pazar Olarak Kadinlarin
Aile i¢i Satin Alma Karar Yapisi ve Yasam Bi¢imi Boliimlendirmesi” Anadolu
Universitesi Acik6gretim Fakiiltesi Dergisi, 1, 2, 117-135.
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KiTAP
Editorlik

Altinbasak-Farina, I. ve Burnaz, S. (2019), Ethics, Corporate Social
Responsibility and Sustainability in Marketing, Springer Nature, ISBN

978-981-13-7923-9
Uluslararasi Kitap icinde Boliim Yazarlig:

Cesmeci C., Burnaz S. (2020) Has Luxury Consumption Something to do
with Fear and Love? In: Pantoja F., Wu S., Krey N. (eds) Enlightened
Marketing in Challenging Times. AMSWMC 2019. Developments in
Marketing Science: Proceedings of the Academy of Marketing Science,
Springer Cham, ISBN 978-3-030-42544-9, 83-95.

Kazazoglu, G. S., Ozcelik, A.B. ve Burnaz, S. (2019) “Competitive Deviance
from Ethicality: A Focus On Online Settings”, in: Altinbasak-Farina, ipek
and Burnaz, Sebnem (eds.). Ethics, Corporate Social Responsibility and
Sustainability in Marketing, Springer Nature, ISBN 978-981-13-7923-9,
19-43.

Ulubasoglu, G., Senel, M. ve Burnaz, S. (2017) “To Switch or Not?
Analyzing The Question for Consumers in Turkish Mobile
Telecommunications”, in: Rossi, Patricia (ed.), Marketing at the
Confluence between Entertainment and Analytics, Proceedings of the
Academy of Marketing Science (2016 AMS World Marketing Congress),
Springer International Publishing AG, ISBN 978-3-319-47330-7, Vol.2,

969-982.

Demiray, M., Burnaz, S. ve Aslanbay, Y. (2016) “The Crowdfunding
Market: Models, Platforms and Projects”, in Crowdfunding for Sustainable
Entrepreneurship and Innovation, Walter Wassalo (ed.) Advances in
Business Strategy and Competitive Advantage (ABSCA) Book Series, IGI
Global: Hershey, PA., ISBN13: 9781522505686, 90-126.

Demiray M., Burnaz S. (2016) “The Impact of Company Facebook Page on
WOM Communication of New Product” in: Campbell C., Ma ]J. (eds.)
Looking Forward, Looking Back: Drawing on the Past to Shape the Future
of Marketing. Developments in Marketing Science: Proceedings of the
Academy of Marketing Science. Springer, Cham, ISBN: 978-3-319-24182-1
(Print) 978-3-319-24184-5 (Online), 234-243.

Isik, M., Ozaydin, O., Burnaz, S. ve Y.I. Topcu (2016), “A Multi Criteria
Decision Analysis Approach to Measure the Effectiveness of Sports
Sponsorship”, in: Campbell C., Ma]. (eds) Looking Forward, Looking Back:
Drawing on the Past to Shape the Future of Marketing. Developments in
Marketing Science: Proceedings of the Academy of Marketing Science.
Springer, Cham, ISBN: 978-3-319-24182-1 (Print) 978-3-319-24184-5
(Online), 564-573.

Nacar, R., Burnaz, S. ve Uray, N. (2013) “Culture and Websites Interaction:
Issues and Perspectives”, in: Christiansen, Bryan; Turkina, Ekaterina and
Williams, Nigel (eds.) Cultural and Technological Influences on Global
Business, IGI Global: Hershey, PA., ISBN: 9781466639669, 316-351.

Sezgin, S., Uray, N. ve Burnaz S. (2001) “Marketing Practices of the
Turkish Clothing Industry Firms Exporting to the European Union” in:



Yaprak, A. and Tutek, H. (eds) Advances in International Marketing,
Volume 10, ISBN: 0762306699, Ablex Publishing Corp., JAI Press. 163-190.

Ulusal Kitap icinde Boliim Yazarlig:

e Burnaz, S. (2023), “Pazarlama Cevresinin Analizi”, Pazarlama (geviri),
Grewal, D. ve Levy, M.’dan c¢eviri, Bolim 5, Nobel Akademik Yayinevi,
Istanbul

e Burnaz, S. (2018), “Rekabet Stratej_ileri", Pazarlama Iilkeleri (ceviri),
Bolim 18, s. 542-567, Beta Yayinlari, Istanbul, ISBN 978-605-242-181-9

e Burnaz, §. ve Korkut, O.A. (2018), “Mdusteri Icgériisii Edinmeye Yonelik
Pazarlama Bilgi_Sistemi”, Pazarlama Ilkeleri (ceviri), B6lim 4, s.104-139,
Beta Yayinlari, Istanbul, ISBN 978-605-242-181-9

e Burnaz, S. ve Uray N. (2011), “Iliskisel Pazarlamada Miisteri ile Iletisimin
Degisen Yapisi: Sosyal Medyanin Rolii Uzerine Bir Degerlendirme”,
Pazarlama, Isletme Yénetimi ve Egitiminde Secilmis Yazilar: Prof. Dr.
Selime Sezgin’e Armagan, Editorler: N.Uray, S.Burnaz, E.Karaosmanoglu,
B.Elmadag Bas, G.Ulubasoglu, C.Aktan, M.Demiray, , s.23-35, Beta
Yayinlari Yayin No: 2576, Istanbul, ISBN 978-605-377-598-0

e Burnaz, S. (2008), Kiresel Pazarlama YOnetimi, “Uluslarara_s1la§ma
Siireci", s. 35-52 (Bﬁ}iim 1.2), Beta Yayinlari, Yayin No: 2038, Isletme-
Ekonomi Dizisi: 283, Istanbul, ISBN: 978-975-295-935-4

e Uray, N. ve Burnaz, §. (2007) “Pazarlama ile Uretim-Arastirma-
Gelistirme-Tasarim Etkilesimi: Rekabet Ustﬁr_lliigﬁne Giden Yol”, Prof. Dr.
Sitk1 Gozlii’ye Armagan, Caglayan Basimevi, Istanbul, ISBN:975-561-287-

4.

e Uray, N. ve Burnaz, S. (2001) “Reklamcilikta Content (icerik) Analizinin
Yeri: Kadin ve Erkek Karakterlerin Profili”, Nezih Neyzi’ye Armagan,
Pazarlama ve Kamuoyu Arastirmacilari Dernegi, Istanbul, s. 220-231.

e Burnaz, Z. ve Burnaz, S. (2000) “Tirk Binek Otomobil Sektdriiniin
Gelisimi”, Ayhan Toraman’a Armagan Kitabi, Istanbul, s. 297-310.

° Burnaz,.s. (1994) “1994 Ekonomisi” (ceviri), Cep Universitesi, ileti§im
Yayinlari, Istanbul, s. 118-138.

ULUSLARARASI BiLDIRILER
Tam Metin
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e Aydin, G. ve Burnaz, S. (2016), “Innovativeness Impact on Attitude
Development towards Mobile Payment Applications”, International
Management Development Association (IMDA) 25th Annual World Business
Congress, 15-19 Haziran 2016, Londra, ingiltere.

e Demiray, M. ve Burnaz, S. (2014), “The Effects of Company Responses to
Negative Comments on Other Customers’ Attitudes toward Brand in
Company-hosted Social Networking Sites”, Global Business Conference, 1-4
Ekim 2014, Dubrovnik, Croatia (Bildiriler Kitabi, s. 80-86). ISSN: 1848-2252



e Demiray, M. ve Burnaz, S. (2014), “The Role of Peer Influence on Brand
Community Commitment: A SEM Model for Brand Communities in a Social
Networking Site”, AMA Summer Marketing Educators’ Conference, 1-3
Agustos, San Fransisco, ABD (Bildiriler Kitabi, s. F 35-41) ISBN: 978-1-
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e Yurdagul, M., Ozsoy, M.S., Burnaz, S. ve Topcu, Y.I. (2012), “Evaluation
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