
 
November 17, 2025 

 

Mavi Ranks 2nd on TIME’s List of the World’s Best Companies 
in Sustainable Growth and Once Again Leads the Apparel 

Industry!  
 

TIME, the renowned global media brand, and Statista, a leading data analytics platform, published the 
second annual ranking of the World’s Best Companies in Sustainable Growth. The ranking features 
the top 500 companies combining strong financial performance, robust growth, and outstanding 
environmental stewardship. Climbing up six places from eighth last year, Mavi ranked 2nd among the 
world’s best companies in sustainable growth. With outstanding performance, Mavi ranked ahead of 
major global companies with a score of 97.52 points. Mavi was also named the leader in the global 
Apparel, Footwear & Sporting Goods industry.  
 
The survey evaluated companies that disclosed their environmental data transparently and scored 
them according to their revenue growth, financial stability, and environmental impact over the past 
three years. 
 
“We are shaping the future of the apparel industry”  
 
Mavi CEO Cüneyt Yavuz expressed his pride in the company’s achievements, stating, “As a company 
committed to sustainable and profitable growth, we are thrilled and honored that our pioneering role 
in the industry has propelled us to a global leadership position beyond Türkiye’s borders. Earning the 
recognition of global platforms to make such a reputable list is a great source of motivation for Mavi’s 
future initiatives.” 
 
“Mavi’s position on this list demonstrates that sustainability represents a whole, encompassing 
environmental, social, and financial dimensions. At Mavi, we maintain strong financial performance 
indicators while navigating economic uncertainties and also managing a multi-layered transformation. 
With our All Blue strategy, focused on People, Planet, Community, and Denim, and grounded in 
sustainable growth through quality, we have made remarkable strides in embedding sustainability 
into our corporate culture, vision, operations, products, and growth targets. We have reached a 
mature stage in our data-driven transformation as we continue fostering customer-centricity with a 
focus on digitalization and sustainability and pursuing our passion for always offering the ‘best jeans’ 
through our ‘right product, right price, premium quality’ strategy. All of these efforts enable us to 
achieve measurable, positive results. By investing in innovative and creative methods, we are shaping 
the future of the apparel industry.” 
 
“Guiding consumers toward conscious choices” 
 
“Working toward our goal of becoming a climate-positive company by 2050, we remain committed to 
minimizing our carbon emissions and environmental impact. Our All Blue collection continues to 
expand with innovative products every year, promoting conscious choices in consumption habits. Our 
All Blue collection and the products within the Better Cotton range account for 27% of total revenues 
and 58% of denim sales, underscoring the strength of our sustainability evolution.” 



 
Mavi: the one and only Turkish apparel company on CDP’s Global A list with a double A score  
 
For the past five years, Mavi has transparently reported its environmental metrics and become the 
first and only Turkish apparel company to enter the A list of CDP, the world’s largest environmental 
disclosure platform, with its Climate Change and Water Security reporting, earning a double A score 
for two consecutive years. The company was included in the BIST Sustainability 25 Index, established 
by Borsa Istanbul in 2022, and its near-term net-zero emission reduction targets, aligned with the 
Paris Agreement, were validated by the Science Based Targets initiative the same year. Mavi’s All Blue 
collections have been named the ‘Best Sustainable Collection’ at the Rivet x Project Awards, which 
recognize the brands bringing newness and creativity to the global denim market, for five times to 
date.  
 
 
Full story: https://time.com/7332989/worlds-best-companies-sustainable-growth-2026/  
More about the survey methodology: 
https://time.com/7328647/worlds-best-companies-sustainable-growth-2026-methodology/  
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